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Accounting

e Hyun Woong (Daniel) Chang, Steven Kaszak, Peter C. Kipp, Jesse C. Robertson (2021), The effect of
iXBRL formatted financial statements on the effectiveness of managers’ decisions when making inter-
firm comparisons. Journal of Information Systems.

Business Computer Information Systems

e Mohit, H, Johnson, V. L., & Memarian Esfahani, S. (2022). Social Media Continuance from the
Perspective of Commitment. Journal of Computer Information Systems, 1-15.

e Johnson, V. L., Memarian Esfahani, S., & Mohit, H. (2023). Using Rational Choice Theory to Explore
Factors Impacting Contact Tracing Application Adoption. Information Systems Management, 1-17.

e Johnson, V., Torres, R, Maurer, C., Srivastava, S., Guerra, K., & Mohit, H. (2022). A Preview of the 2022
SIM IT Trends Study. MIS Quarterly Executive, 21(4), 3.

Logistics Systems

e Hawkins, T. G, Gravier, M. ],, Theodore Farris, M., Niranjan, S. & Ekezie, U. (2022). Exploring the impact of
logistics and supply chain management scholarship: Why pursue practical relevance and are we
successful? Journal of Business Logistics, 43(1), 1-25. https://doi.org/10.1111/jbl.12306

o Ekezie, U, and Hong, S. (2023). Defensive pessimism and its effect on supply chain performance.
International Journal of Logistics Management (ahead-of-print). https://doi-
org.libproxy.library.unt.edu/10.1108/I]LM-02-2022-0079

e Gligor, D.M., Golgeci, I., Rego, C., Russo, 1., Bozkurt, S., Pohlen, T. Hiatt, B. and Garg, V. (2022),
"Examining the use of fsQCA in B2B marketing research: benefits, current state and agenda for future
research”, Journal of Business & Industrial Marketing, Vol. 37 No. 7, pp. 1542-1552.
https://doi.org/10.1108/]BIM-09-2020-0436

o Uvet, H,, Celik, H,, Cevikparmak, S., Adana, S., & Idug, Y. (2022). Decreasing e-waste through reliability
enhancement encouraged by performance-based contracting. International Journal of Quality &
Reliability Management.

e Idug, Y., Niranjan, S., Manuj, I, Gligor, D., & Ogden, J. (2023). Do ride-hailing drivers' psychological
behaviors influence operational performance? International Journal of Operations & Production
Management.

e Uvet, H, Adana, S., Celik, H., Cevikparmak, S., & Idug, Y. (2023). Quality investment as a catalyst for
successful performance-based contracts: a relational view perspective. Journal of Business & Industrial
Marketing, (ahead-of-print).

e Sadeghi, ]J. K., Struckel], E., Ojha, D., & Nowicki, D. (2021). Absorptive capacity and disaster immunity:
the mediating role of information quality and change management capability. Journal of Knowledge
Management, 25(4), 714-742.

e Shahsavar, A, Sadeghi, ]. K., Shockley, ], & Ojha, D. (2021). On the relationship between lean
scheduling and economic performance in shipbuilding: A proposed model and comparative evaluation.
International journal of production economics, 239, 108202.
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e Sadeghi R, ]J. K, Prybutok, V. R, & Sauser, B. (2022). Theoretical and practical applications of
blockchain in healthcare information management. Information & Management, 59(6), 103649.

e Sadeghi R, ].K,, Karki, S. (2022). Supply Chain Resilience Along with Assessment of Sustainable
Development: Experimental Data for the Integration of Supply Sources. In: Handbook of Smart Energy
Systems. Springer, Cham. https://doi.org/10.1007/978-3-030-72322-4 167-1

Management

e Johnson, N. E,, Short, ]. C,, Chandler, J. A, & Jordan, S. L. (2022). Introducing the contentpreneur:
Making the case for research on content creation-based online platforms. Journal of Business Venturing
Insights, 18, e00328.

e Chandler,]. A, Johnson, N. E,, Jordan, S. L., & Short, |. C. (2022). A meta-analysis of humble leadership:
Reviewing individual, team, and organizational outcomes of leader humility. The Leadership Quarterly,
101660.

e Anglin, A.-H,, Kincaid, P.A,, Short, ].C., & Allen, D.G. (2022). Role theory perspectives: Past, present, and
future applications of role theories in management research. Journal of Management, 48(6), 1469-
1502. https://doi.org/10.1177/0149206322108144.

¢ Kincaid, P.A,, Short, ].C., & Wolfe, M.T. (2022). Got ink, get paid? Exploring the impact of tattoo visibility
on crowdfunding performance. Journal of Business Venturing Insights, 17, e00317.
https://doi.org/10.1016/].jbvi.2022.e00317.

e Chandler, ].,* Dushnitsky, G.,* Elitzur, R.,* Hopp, C.* Kincaid, P.A.* & Short, ].C.* (2022). Reviewing
recent crowdfunding research: Collective findings from the Journal of Business Venturing
Insights. Journal of Business Venturing Insights, 18, e00354.
https://doi.org/10.1016/].jbvi.2022.e00354.

e Reger, RK, & Kincaid, P.A. (2021). Content and Text Analysis Methods for Organizational Research.
Oxford Research Encyclopedia of Business and Management, 1-30.
https://doi.org/10.1093 /acrefore/9780190224851.013.336.

Management Science

e Gulzari, A, & Tarakci, H. (2021). A healthcare location-allocation model with an application of
telemedicine for an earthquake response phase. International Journal of Disaster Risk Reduction, 55,
102100.

e Kumar, A., Amin. M A,, Tarakci, H., Prybutok, V., (2023). “Distribution and Transportation Model for
COVID-19 Vaccine,” International Journal of Enterprise Network Management, pp 78-98,
https://doi.org/10.1504/1JENM.2023.130771

Marketing

e Ahmad, F.,, & Guzman, F. (2021), Brand equity, online reviews, and message trust: the moderating role
of persuasion knowledge, Journal of Product and Brand Management, 30 (4), 549-564.

e Ahmad, F., & Guzman, F. (2021) Consumer Skepticism about Online Reviews and their Decision-
Making Process: The Role of Review-Efficacy and Regulatory Focus. Journal of Consumer Marketing,
Vol. 38 No. 5, pp. 587-600. https://doi.org/10.1108/]CM-09-2020-4119

e Ahmad, F.,, & Guzman, F. (2021) Negative online reviews, brand equity, and emotional contagion.
European Journal of Marketing, Vol. 55 No. 11, pp. 2825-2870. https://doi.org/10.1108/EJM-10-2019-
0820

e Malik, A. Z., & Paswan, A. (2022). Linguistic racism in inter-culture service encounter. Journal of
Consumer Marketing, Vol. 40 No. 5, pp. 585-596. https://doi.org/10.1108/]CM-03-2021-4545

e Malik, A.Z., Thapa, S., & Paswan, A. K. (2023). Social media influencer (SMI) as a human brand-a need
fulfillment perspective. Journal of Product & Brand Management, 32(2), 173-190.
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e  (Gleim, Mark, Heath McCullough, Naman Sreen, and Logan Pant (2023), “Is doing right all that matters
in sustainability marketing? The role of fit in sustainable marketing strategies,” Journal of Retailing and
Consumer Services, Volume 70.



